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WHAT IS A PRESS KIT & WHY DO YOU NEED ONE?

Your press kit (or media kit) contains all the essential info about your business,

brand, or product. Think of it as your brand's highlight reel - or a visually
compelling resume. It creates context and background for journalists who may be

writing a story that features you or your brand and includes info like your brand
story, awards, press mentions, and milestones strengthening your credibility.

A press kit is also an opportunity to communicate your brand identity, aesthetic,
and hero imagery - so people have an immediate sense of who you are and what
you're about, beyond words alone. A press kit is useful when applying for awards
and grants, or submitting yourself as a panelist, commentator, interviewee, or

expert in the field.
You probably won't pitch your press kit alone to a journalist. Your press kit, no

matter how wonderful, is not likely a story in itself. But if you have a strong angle,
momentous event, new product, or press release to pitch, you may wish to attach
' vy

your press kit as a secondary file. This way, if the journalist wants to find out more
and get some background info for their story, they have all the details at their

fingertips.
www.thelaunchpr.com
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MEDIA KIT CONTENTS

Typically included in a press kit are the following:
e Cover Page
e Brief brand summary: what is your brand, what do you do, and why are you so fabulous?
e Timeline of company journey milestones
e Recent press coverage highlights and awards
» Bio of founder/key staff
e Company imagery and branding aesthetic throughout
e A handful of hi-res 'hero' images you would want published

e Contact details for media enquiries, website address, social handles

www.thelaunchpr.com
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FORMAT AND DESIGN

Some entrepreneurs prefer to draft their copy, select company imagery, roughly lay it out in a document, and then hand off
to a graphic designer for the pizzazz, if budget allows. However, there are several ways you can create a press kit completely

DIY, no matter your skill level with layout and design.

These include:
e Microsoft Word: beginners can start by writing all the content for your press kit here, with the option to copy and paste it

into a different program later, or send it to your graphic designers for layout. You can even create a simple design in Word
by inserting images and art elements and save it as a PDF directly - no other programs necessary.
e Microsoft Powerpoint: similar to Word, but with slightly more design-friendly elements, templates, color schemes, fonts,

and presentation styles. You will find a Powerpoint template included in this kit.
e Canva: Canva has hundreds of fully pre-designed adaptable presentation templates, fonts, stock images, and illustrations.

It takes the guesswork out of the design if that's not your strong suit. You can end up with a professional-looking
document with no design experience at all. Much of Canva is free to use, but subscriptions are available to access certain

areas of the platform.
e Adobe InDesign or lllustrator: for those who have dabbled in design and are a little more confident, these programs

create limitless options for bringing your ultimate press kit vision to life. These can be purchased outright or on a monthly
subscription basis.

www.thelaunchpr.com
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FORMAT AND DESIGN

When sending your press kit to the journalist, a PDF is the best format, and you can attach it directly to your email as a
file if it's under S5MB.

If it's larger, it is best practice to upload it to a file storage link, like one of the following:

e Google Drive
e Dropbox

e BoxXx

e \WeTransfer

The following pages will guide you through the contents of a press kit. When you are ready to create one for
your brand, check out the powerpoint template we have also included as a separate attachment.

www.thelaunchpr.com



(cover page)

choose a background image that
communicates your brand & filter it so
your text stands out

PRESS KIT
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(brand info page)

ABOUT

choose a hero image that conveys what
your brand is, what you‘doand what
you stand for
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(Mmagor milestones/awdrds page)
choose a banner image that showcases
a brand milestone, award or something

to bragabout

MILESTONES

2015 2016 2017 2018 2019 PRESENT

(your company (your company (your company (your company (your company (your company
milestones here milestones here milestones here milestones here milestones here milestones here




S\ .
press highlights page

PRESS HIGHLIGHTS
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_:: The power of publicity is priceless, and its impact on taking a business to the summit of their industry is so
1 significant that companies almost always look into investing in agency retainers. )
" Don't take it personally: if you pitch a story and hear
: But the fact is, not everyone can afford that expense or are ready to engage a long-term consultant, This I‘_{thin:;g back, it's sometimes ]" 1st not the l'i rht
Being an entrepreneur is rewc:rding but | is why Lynn Mooney, the S_aw',r entrepreneur behind PR business Th[j} L.Elunt:h. cregted a DIY solution for | fit/story/timing. Or it could be that they're just not
[ brands that have worthwhile messages and products to share, but a limited marketing budget. vibing with your angle. Either way, it’s not personal
challenging. You're excited to finally launch : 5 move on, and don’t worry about it.
your business and share it with the masses. ]_ ) L E

choose a handful of your top press
clippings and include on this page




(bilo page)

ABOUT

w

choose a headshot, or shot of yodﬁ-m-"ﬂ

action at work
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(Image library page)

IMAGE LIBRARY

All images are authorized to publish with use of appropriate image credits. Find
these images and more, in hi res, at the following link: www.dropbox.com
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files & image credits

R L e TRl i e "YOUR LOGO | -
5 A i HERE

v ‘/‘ 1 T | B
¥ 1 ¥ B A g {
_ bt i
Wt i
]
I

- Y ; N {RRE i i
choose your top com i raa, ' 1 RARLHE 4 l' i { B2

PR e 1 |: ¥ I, ’
‘bt L



S Sa

V.

(contact us page)

CONTACT DETAILS

For media enquiries, interview requests, images or press releases please don't
hesitate to contact us.

EMAIL PHONE

FIND US

WEBSITE SOCIAL MEDIA

YOUR LOGO
HERE
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