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WHAT IS A PITCH TRACKER & WHY DO | NEED ONE

Keeping track of your pitching progress is essential. A pitch tracker is where you note what pitches/press releases/products

you've sent to whom and when - and what the response/feedback/status is.
Keep your pitch tracker up to date and it will help guide you on everything from when and if to follow up, to what to pitch (or

not pitch) to that same journalist next time. A pitch tracker ensures you're not doubling up, wasting inventory by sending
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mutiples of the same product, harrassing and annoying journalists or on the flip side - forgetting to follow up and missing

opportunities.

All you will need is a spreadsheet. If you don't have access to Microsoft Excel, you
can use Google Sheets or Birt Spreadsheet. Your pitch tracker doesn't need to look
fancy - you're the only one who's going to see it. It just needs to keep track of your

pitching, so the most important thing is to update it religiously.

There is also an editable powerpoint included for you to implement today.
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PITCH TRACKER TEMPLATE

/il [MY BRAND NAME] MEDIA PITCH LIST

FOLLOW UP #1 FOLLOW UP #2

2 PITCH MONTH PITCH DATE PUBLICATION PITCH TOPIC CONTACTS DATE DATE NOTES / RESPONSE
5/13/20 JOE BLOGGS
SUMMER REPLIED AND A CALL IS SET

3 |example: May 5/1/20 InStyle ESSENTIALS joe.bloggs@merideth.com 5/7/20 5/12/20 UP FOR NEXT WEEK.

4

5

6

7

8

9

www.thelaunchpr.com



NOTES

www.thelaunchpr.com l mm'c'h/




